C A N V A S    T O T A L    I N D E X

Communications With a Wider Audience
Definition: Written, spoken, and visual communications with the public-at-large serve to bolster morale and garner support for the movement.

	Type
	Description
	Historical examples

	Slogans, caricatures, and symbols
	- can be written, painted, drawn, printed, mimed, gestured, spoken
	1999 - Otpor! (Resistance!)
Serbia

	Banners, posters, and displayed communications 
	- can be posted in secret or unrolled in public protest 

- can be pre-printed or written on existing structures (ie., walls, sidewalks) 
	

	Leaflets, pamphlets, and books 
	- leaflets and pamphlets distributed to public to persuade, books describe general position 

- can be legally or illegally printed 
	

	Newspapers and journals 
	- can be legally or illegally printed 
	

	Recorded music, radio, and television 
	- Music lyrics can be a call to action or call of protest 

- Radio and TV stations can be pirated 
	

	Skywriting and earthwriting 
	- skywriting with airplanes 

- groundwriting in fields with ploughed dirt, in sand, or by plantings 
	

	Internet Websites 
	- use of this is difficult to trace

- can reach an international audience immediately 
	 

	Mass e-mail 
	- use of this is difficult to trace 

- can reach an international audience immediately
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